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Introduction
The Central Coast Aquarium, located in Avila Beach, CA, “is a friendly public visitor
center… [where] students and visitors get a fun, hands-on experience…that allows them to
explore the world of the ocean, beneath the surface” (Central Coast Aquarium Staff). It is a
nonprofit organization, run solely on grants, donations, and sponsorships. Because of its constant
interaction with the public, the Central Coast Aquarium has grown to be one of the most
prominent voices on the Central Coast in environmental education and protection. However, the
Central Coast Aquarium does not take specific stances on environmental or political issues
because this could cause them to lose their nonprofit status. Instead, aquarium staff and
volunteers focus on education to inspire environmental care. They state that their mission “is to
cultivate a community dedicated to ocean stewardship” (Central Coast Aquarium Staff).
“Committed to providing opportunities centered around education, engagement and
action,” the aquarium communicates with the public via its exhibits, programs, and events
(Central Coast Aquarium Staff). The aquarium has 9 different tanks housing around 50 different
local species and hosts an average of 25,000 visitors annually. With an organization rebranding a
couple years ago and a change in name from the Avila Beach Sea Life Center (founded in 1994),
the Central Coast Aquarium has continued to expand its school programs, exhibits, and
awareness events to capture a wider, more diverse audience. For example, they now frequently
host a “Sharks After Dark” event which is a 21+ occasion and a “Mommies and Guppies” event
which is focused towards mother and their small children. Although the aquarium cannot legally
promote political agendas, it does “attempt to cultivate pro-environment attitudes in visitors and
try to teach people about the importance of animals and ecosystems outside of these places,”
similar to other aquariums, zoos, and wildlife centers (Forgan). In this way, the Central Coast
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Aquarium serves as a major player in the environmental attitudes of people on the central coast
by implicitly instilling pro-environmental ideas in the minds of its guests.
Aquariums, zoos, and similar wildlife centers tend to have a significant impact on the
environmental ideologies of the communities surrounding them. These facilities inspire action
through education by communicating the importance of preserving species for diversity reasons,
health reasons, etc. Exhibits instill wonder in the minds of their guests, allowing messages of
environmental protection to resonate more clearly. To accurately assess how successful zoos and
aquariums are in the promotion of conservation, the Association of Zoos and Aquariums
conducted a three-year, nation-wide study which looked at the immediate and long-term impacts
on those who visited these facilities. They found that visitors emerged with a strengthened
knowledge and appreciation for nature, which inspired them to act more consciously towards the
environment (Falk et. al 3). Even after almost a year had passed, 61% of visitors were still able
to talk about what they had learned from the exhibits, and 35% of visitors continued to state that
“the visit reinforced their existing beliefs about conservation, stewardship, and love of animals”
(Falk et. al 4). When looking at these statistics up against the “850 million annual visits to
museums (including aquaria, science museums, and zoos) across the United States,” we can even
more accurately imagine the impact these places have on national attitudes (Katz-Kimchi and
Atkinson 755). Clearly these facilities serve a very prominent role in molding environmental
mindsets of the United States population, “constituting a critical communicative link between
citizens, scientists, and governments” (Katz-Kimchi and Atkinson 756).
This communication is especially noteworthy when examining what is at stake. The
biggest environmental threat we currently face as a planet is global climate change. Oceans,
specifically, are taking an increasingly hard hit from this anthropogenic destruction. Studies
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show that “rising atmospheric carbon dioxide (CO2) levels, driven by fossil fuel combustion,
cement production and changing land use are generating major changes in the chemistry of
seawater” (Lacoue-Labarthe et. al). In turn, the ocean’s pH levels continue to rise, resulting in a
phenomenon called “ocean acidification”. The consequences of this acidification (in tandem with
a higher ocean temperature) on marine life are already rearing their ugly heads, as coral reefs
rampantly become devoid of life due to bleaching, skeletal and shelled organisms become softer
and weaker in structure, and areas become dangerously low in oxygen content. Our world’s
oceans are more severely affected by human-caused climate change every day, so facilities
dedicated to the protection of these entities become increasingly pertinent.
The well-being of the oceans is also threatened by the amount of litter and waste released
into them. Globally, the amount of litter entering the oceans every year falls between 4.8 and
12.7 million tons, just in plastics (Galgani). While we may not immediately see the detriments of
this damage, marine animals are more and more frequently harmed by the incessant litter. For
example, 0.5% of marine animal captures is caused by entanglement within trash and discarded
fishing supplies. Additionally, “45 fish and invertebrate species, including deep sea species, and
56 bird species, have been found to ingest microplastics” (Galgani). It is only a matter of time
before the entire food change is literally littered with this debris. Like climate change, this
increased amount of waste in the ocean in primarily human-caused. This further demonstrates the
need for environmental education organizations like aquariums and zoos, inspiring humans to
become more conscious of their environmentally destructive habits and the species at stake.
Our environment (especially the oceans) tips further and further towards the point of total
destruction, and it is our duty to reverse the damage. However, this project is not meant to
prophesize doom and gloom, nor is it meant to ignite fear in peoples’ hearts, as so many pieces
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of environmental discourse do. This project aims to inspire creativity and passion towards the
ocean and its organisms, while reminding members of the community of the significant impact
they have on the world around them. The stakes are high, but the morale is higher. Utilizing this
morale, the Central Coast Aquarium and I have collaborated to implement an event that raises
awareness, fosters environmentally-favorable attitudes, and provides a space for community
engagement.

The Project: Beneath the Surface Dive and Beach Cleanup Festival
Task
In February 2016, my work began. Central Coast Aquarium Manager Taylor Bodine
invited me to serve as her intern to organize and facilitate their 5th Annual Beneath the Surface
Dive and Beach Cleanup Festival. She had planned the event almost single-handedly for the past
few years, so she wanted to defer responsibilities to an intern this year to relieve herself of an
extensive workload. Under her supervision, my job was to take on all the planning and
communication acts necessary to make the event a success.
Taylor informed me that the event was to be a two-Saturday cleanup facilitation. The first
Saturday was to be a dive cleanup held at Harford Pier in Avila Beach. She envisioned this
portion of the event to be fairly small, where local SCUBA divers would gather to collect trash
from underwater around the pier pilings. We planned to host about 50 participants. Chuck
Rawlinson, owner of Depth Perceptions Dive Shop, has organized the dive itself in past years
(including safety procedures and equipment rentals), so my job would be to advertise to the
diving community, bring together a surface crew (which would assist in pulling rubbish to the
surface and cleaning it off), provide refreshments to participants, set up a booth where waivers

van Hamersveld 6
would be signed and merchandise would be sold, and generally maintain constant
communication with every party involved in the event. Taylor’s job, then, would be to take care
of the permits and waivers to run the event, contact the Harbor District to collect the trash, assist
in gathering materials, help to create and maintain communication channels, and oversee my
work.
The second Saturday, which was planned for two weeks later, was imagined to be a much
larger event where the volunteers would clean up the beach in Avila and then enjoy the festival,
which would take place on the lawn in front of the aquarium. We planned to host around 500
participants. The beach cleanup itself was to be held on the sand in Avila Beach, around the
nearby estuary, and along the Bob Jones Trail. The festival on the aquarium lawn, then, would
include booths set up by various environmental organizations, a raffle to raise money for the
aquarium’s educational programs, live music, a free barbeque lunch for all participants, and fun
activities for children. All participants would also receive half-off admission into the aquarium.
The event was supposed to cater to all ages and revolve around a theme of environmental
protection and sustainability. My job would be to gather all parties needed to meet those
requirements, advertise to the community and news sources, and obtain all materials (i.e. raffle
items). Although that list seems generally short, the responsibilities involved in those tasks were
extensive. Taylor provided me with many of the contacts and resources I needed to accomplish
the tasks and oversaw my progress to ensure everything pertained to her vision. However, I was
given full range of motion when it came to creativity and expanding the event vision beyond
what Taylor had accomplished in the past.
One major job of mine was to contact and confirm participation of various environmental
organizations in San Luis Obispo. We hoped to gather representatives from groups focused on all
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things environmental and ocean related to cover the aquarium’s lawn with booths with which the
public could interact. We imagined each booth to have an educational and fun activity for
children so the festival would attract lots of families. I was required to send out emails and make
phone calls to organizations that had participated in the past or that Taylor had contact
information for to gauge interest and secure involvement for this year. Beyond the organizations,
I also would need to contact entertainment sources to make the festival lively and exciting. I
would have to ask musical and entertainment acts if they would donate their time and hope the
cause was a pertinent enough reason for them to participate.
Another major responsibility I would have to take on was the advertising portion of the
event. The planned 500 participants would have to be alerted somehow. I would have to make
Facebook events for both Saturday’s and contact copious environmentally-focused Facebook
pages in hopes they would share my event link. I would also have to obtain the event flyer
(which the aquarium’s graphic designer would create) and disperse it widely (See Appendix K
for flyer). Volunteer organizations and aquarium volunteers would similarly have to be contacted
to see if they would send out groups/participants to help with the cleanup, and the SLO City Fire
Department would need to be called to ask if their firemen could barbeque for us as they have in
past years.
Contacting and obtaining sponsors was another daunting task that I would have to tackle.
Because the aquarium is a nonprofit, it largely relies on grants and donations to run its programs
and put on its events. I would have to seek out and communicate with potential sponsors via
email and phone about the opportunity and have them decide which predetermined sponsorship
level they would be able to contribute. Taylor and I would work collaboratively in order to
achieve maximum results in this area. I would also have to assist Taylor in listing and collecting
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all the physical materials we would need to make the event a success. Taylor would be a major
contributor to this aspect because her experiences with this event had allowed to her more easily
identify which items we would need and how we should collect/place/use them. These materials
would include food and drinks for the free lunch, tables and chairs for the organizations’ booths,
raffle items, participation waivers, promotional materials, buckets, and grabbers.
With so many tasks to do, I ended up working in the aquarium’s office alongside Taylor
twice a week for two hours. I gave contacts my personal cell phone number and email, so my
work continued from home around the clock. I was able to maintain constant communication and
remain flexible with my contacts’ busy schedules. From April through May, I worked with
Taylor to create this event which would benefit the environment and the community who relies
on it.
Personal Responsibilities
Starting in February, I hit the ground running. Every Tuesday and Thursday (at least), I
would send email after email and make phone call after phone call. I feel it is valuable to use this
section to detail exactly which communication and organizational acts I carried out during the
event planning process so interns in the future can learn from my successes and failures.
It is only logical to start with my communication with environmental organizations and
contributors, as that was where I began my work. Taylor provided me with a list of contacts and I
drafted a generic email which I tailored slightly to fit each representative to whom I sent it. (See
Appendices A and B for detailed information regarding these communication acts.)
While these conversations were occurring, I was also in the process of contacting
potential sponsors. Taylor informed me that we were trying to exceed the $5000 in sponsorship
funds from last year, so I contacted various businesses in hopes that I could meet or exceed this
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goal. However, my efforts came up quite short as businesses seemed reluctant to communicate
with an intern. Luckily for our event, Taylor ended up gathering $9900 in sponsorship funds.
(See Appendix C for detailed information regarding my communication with potential sponsors
and Appendix D for final list of committed sponsors.) As organizations and sponsors began to
commit, I started contacting possible volunteer groups that might want to attend one or both days
of the event (See Appendix E for details). I also began speaking to various companies about
donating refreshments to our dive cleanup and items to our raffle, which would raise money for
the aquarium’s educational programs (See Appendix F for details). These companies seemed
much more receptive to my advances than the potential sponsors had, and I ended up obtaining
far more raffle items than we even needed for the event.
These communication acts were extremely valuable to the outcome of the event, but
advertising also played a major role in the outcome of both Saturdays. I began by asking
businesses in Avila to post the event flyer in the window. This was definitely a successful
endeavor. Then I asked businesses in downtown San Luis Obispo to do the same. Again, this was
a major success. I posted one flyer on Cal Poly’s campus as well in the University Union.
However, the main way the event gained traction was through a Facebook event link that I
created using the Central Coast Aquarium’s Facebook account. By the day of the dive cleanup,
the “5th Annual Beneath the Surface Dive Clean-up” Facebook event had 27 “interested”
Facebook users and 20 “going” Facebook users. By the day of the beach cleanup, the “Beneath
the Surface Beach Clean-up Festival” Facebook event had accumulated 124 “interested”
Facebook users and 71 “going” Facebook users. I had personally invited everyone I know in San
Luis Obispo to the event pages. My friends then invited their friends. I emailed the event links
and the event flyer to all participating organizations so they could share them with their contacts
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and group members. The event links were posted on the Central Coast Aquarium’s Facebook
page, so everyone who had already “liked” the page saw them and many clicked “interested” or
“going.” The events were listed as “public,” so everyone on Facebook could see them without an
invite. To gain even more publicity for the event, I contacted many
environmental/news/volunteer Facebook pages in hopes that they would share the link for the
beach cleanup festival. (See Appendix G for details). I also personally posted the event links in
the discussion section of many of the pages from which I got no response. A Wish Your Heart
Makes (who sent Ariel to paint faces at the beach cleanup festival) actually posted their own
event called “Ariel in Avila,” which just said Ariel was painting faces at our festival. That event
link gained unprecedented traction and brought a lot of people to our beach cleanup festival.
Somehow through one of these advertising mediums, a representative from the Mustang News at
Cal Poly messaged the aquarium’s Facebook page asking if she could interview someone about
the event for a story on CPTV. I responded and she interviewed me the morning of the beach
cleanup festival. Clearly, when everything was said and done, the advertisement campaigns
proved to be hugely successful through the use of social media. (See Appendix H for video link).
The work I carried out leading up to the events was extensive to say the least as the web
of responsibilities kept growing more intricate. I kept a GoogleDoc with all of my updated
information in chart form so I could stay up to date. I added Taylor as an editor to the
GoogleDoc in case she ever wanted to look at it and see what progress I had made or check on
something I was working on. By having all of my notes in one place, I was able to stay organized
and on top of current/future tasks. Until the days of the event, this GoogleDoc served as our
message board, notepad, and lifeboat.
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Beneath the Surface Dive Cleanup: Saturday, April 16, 2016 from 7 am to 11 am
Before we knew it, Part 1 of the event was here. Taylor, my brother (who volunteered on
the surface crew), and I arrived at Harford Pier at 6:30 am. The sun was rising over the hills and
the water was glassy. On the way to the pier, I picked up the SLO Do Co donut donation. I was
also supposed to pick up the House of Bagels bagel donation, but made a mistake and did not
pick up the bagels the day before at 3:30 pm, so figured I could pick them up in the morning.
House of Bagel unfortunately opened at 7 am so my brother had to take my car and go back at 7
am to pick up the bagels. While he was doing that, Taylor and I set up our booth at the beginning
of the pier with items we had put in our cars the day before. We had merchandise for sale,
promotional boards, waivers for participants, and, of course, the refreshments. One volunteer,
Mercedes, brought the Black Horse Coffee with her when she arrived shortly after 7 am. Chuck
(dive coordinator) arrived at around 7 am and began speaking to the divers that were trickling in
as well. We ended up having a turnout of 34 divers and around 10 surface volunteers. As 8 am
rolled around and the dive participants had enjoyed some refreshments, everyone began loading
their dive equipment into volunteers’ trucks which would cart it to the end of the pier. Chuck told
the divers where to enter the water, explained safety procedures, and made sure he and his team
kept track of who was buddied with whom and what time they entered and exited the water. The
dive was very organized in the interest of safety.
The divers entered the water around 8:30 am, and soon the surface crew began to help
pull items out of the water to clean the ocean goo and critters off of them. The following are
some items that were collected: two tape-measurers, a knife, a plate, a mug, multiple bottles, a
construction cone, four tires, and various pipes/metal scraps. One volunteer learned that four tires
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had been pulled up and made the comment, “That is so sad!” Everyone was joyful and laughing,
however, and happy to be making a difference in the lives of the sea creatures below.
One of the most exciting parts of the cleanup was the animals that kept slithering out of the
garbage once it was on the surface. Multiple octopuses emerged from the trash, which only
caused more laughter and wonder for participants. While a few surface crew volunteers were
cleaning the mud out of a pipe, they saw a tiny octopus leg reaching out of a hole in the pipe.
They realized it was attached to a baby octopus which was stuck inside the pipe. For around 30
minutes, a group of volunteers gathered to try to coax the octopus out of the sludge. Imagine the
excitement when it finally emerged and slithered into a volunteer’s palm. She took him down to
the ocean and set him free. One diver also found a giant orange sea star which we put in a cooler
to take back to the aquarium for education purposes. The sea life was a huge excitement factor
during the event.
The divers had extremely high spirits as well. The visibility in the water was apparently
very poor and many divers had to surface early due to sinus issues or equipment malfunctions,
but all stayed excited and continued to help out on the surface once they disarmed from their
gear. Almost every volunteer continued to participate until everything was packed up and ready
to leave. With all this happiness, many pedestrians on the pier became curious and came over to
ask what we were doing. No one would have guessed that we were having that much fun at an
event related to garbage.
I did a bit of casual interviewing of the participants to gauge how my advertising efforts
translated into the event itself. What I found was that most participants discovered the event by
way of their existing networks. Many were acquaintances of Chuck, many came with the PG&E
crew, and many were current aquarium volunteers. The divers that did not belong to those groups
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learned about the event from friends who were part of those groups. It seems that the mass
marketing was not as successful for this more intimate event, but that existing links were the real
driving factor for participation.
Although we were unable to get an exact measurement of the garbage collected, estimates
ranged around 250 lbs. We took a group picture with the garbage collected and cleaned, and then
left the pier at around 11 am after a lot more bagel-eating. Taylor and I took the supplies back to
the aquarium and then went our separate ways.

Beneath the Surface Beach Cleanup Festival: Saturday, April 30, 2016 from 10 am to 1 pm
Taylor and I arrived at the aquarium at 8:15 to begin the set-up process. A few volunteers
had already arrived by the time I got there. We set up 9 tables, with 2 chairs per table, for the
organizations. The tables were arranged in a circle, with a break at the top of the circle (closest to
the park) for the band to set up. We also set up a shade structure and extension cord for the
bands. Maurice, an aquarium volunteer, began to set up a SCUBA simulation booth on the
aquarium’s patio. Representatives from organizations began to arrive almost immediately, but
the majority arrived around 8:45. They began setting up their booths while volunteers from the
Central Coast Aquarium began to set up the booth where cleanup participants would sign
waivers, get wristbands for free lunch and reduced admission to the aquarium, buy merchandise,
learn about school and family programs, and ask general questions. We set 100 buckets (loaned
from EcoSLO) and around 40 grabbers next to the booth for participant use. Participants began
arriving at 9:45 and, before we knew it, all the grabbers were in use and buckets were quickly
dwindling. We ran into a few problems here because we did not provide gloves and were not
clear enough in our advertisement that we would not have any to loan out, so we ended up

van Hamersveld 14
bringing out disposable gloves for participants that were really concerned about picking up trash
with their hands or using other more creative methods. We also ran out of buckets at one point
when the 50 Grizzly Youth volunteers showed up, so we had to hand out a few plastic bags to
participants. We had hoped to create zero waste with cleanup materials, so this was unfortunate.
Our biggest rush of participants arrived from 10 am to 11 am, and then the flow began to
slow for the rest of the time. Aquarium volunteers sent participants to the beach, the estuary, and
the Bob Jones Trail. One woman arrived at the booth and said she had been picking up trash in a
parking lot in her own leisure and heard there was a cleanup event happening nearby. We
suggested she sign a waiver and gave her a wristband for free lunch, and then she went off to
continue cleaning. By the end of the event, about 200 people had signed waivers to contribute to
the cleanup and we had collected a total of 125.5 lbs of trash. The trash was separated into
garbage and recycling by a volunteer as it was brought in. Some of the most notable items that
were found were a plastic chair, multiple beer cans, and a ten-foot-long rusty pipe.
Many people attended the festival portion that did not partake in the cleanup itself. These
people included the elderly, young children, and people just passing by. The festival was
incredibly lively, as the band cleverly named “honestly, nothing.” played music from 10:30 am
to 11:20 am, the band “Trophy Mom” played from 11:20 am to 12:15 pm, and the band “The
Pacifics” played from 12:15 pm to 1 pm. People milled from booth to booth collecting free
goodies, playing educational games, and speaking with the organizations’ representatives. At 11,
the Ariel performer arrived and we set up a table and 2 chairs in the center of the circle for her to
paint faces at. The educational pelican and his caretakers also arrived around 11 and they set up
an enclosure for him as a part of the circle of booths. I flitted around the festival, checking on
booth representatives, talking to participants, and making sure everything was running smoothly.
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At one point, I was even interviewed by student reporters from Cal Poly’s Mustang News for a
CPTV episode. (See Appendix H for video link).
The free food portion of the event gave us a bit of a scare. Two firemen from San Luis
Obispo County Fire Department had parked a truck and barbeque on the curb in front of the
aquarium and began serving up hot dogs, drinks, and chips at 12 pm. Food was provided by
aquarium funds. The line for food spanned from the curb on San Juan Drive to the cross street,
San Luis Bay Drive. This is when we began to have a mini panic: our hot dog supply was
running thin. Aquarium Programs Director Travis had to run to the store to buy more hot dogs
before our participants were let down. Luckily, he brought the new supply before the old one ran
out. Crisis averted. We did end up running out of drinks, but we decided against buying more.
We left the event feeling incredibly satisfied with the outcome and excited for the joy that
seemed to exude from the space. A couple participants made comments on the event’s Facebook
page after the fact and seemed pleased as well. Participant Tim Rohan posted “Fun watching
Stella pick up trash with her dolphin mouth trash picker-upper,” and participant Anna Reithofer
posted, “Great day with the family, thank you, it’s great to see sooo many turn out to help keep
the local area clean :).” Clearly, the public had as much fun as we did.

Reflection
I spent the days following the event in a happy daze. Everything went way more
smoothly than I was expecting and everyone seemed to be having a very fun time. I received
many compliments from my friends and family that had attended. However, I also received
multiple complaints and suggestions from attending booth representatives. I was not prepared for
the scolding nature some of them had. The complaints revolved around the volume of the music
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and how it was too distracting for an educational event. A few times during the event I had
realized this and had the bands turn down their sound systems, but I guess this was not enough to
appease the organizations. One representative said that the gentleman at the booth next to hers
actually turned his hearing aid off. Imagine my guilt upon hearing this. Neither Taylor nor I had
realized the extent that the noise was hindering the experience of these booth representatives. I
issued an apology in the “Thank You” email that I sent out to the organizations following the
event. Interns in the future should absolutely take this into account in order to allow for
maximum education and minimal distraction.
As with any event or project, there are some aspects I would suggest improvement on in
the future. Most importantly and previously mentioned, the music portion should be toned way
down. If music is to be included, the performer/band should serve more as background music
than as a major focal point. This will allow booths to more clearly communicate their messages
to participants, and the educational impact of the event will be much stronger. I suggest
musicians that play softer sounds, less rock-infused than the bands I chose, to achieve this result.
Another situation that can be avoided in the future is the panic due to limited food. We had
bought 100 hot dogs and 96 sodas, thinking this would be plenty, but were left scrambling at a
time that we should have been prepared. We ran out about halfway through the line of
participants and had to send the aquarium’s Programs Director, Travis, to quickly buy more. We
decided against buying more drinks because it would be too large a job for one person and we
were in a time crunch. The next time this event is run, organizers should definitely plan for more
food and drinks. We also had a complaint that the food was not as advertised. In our
advertisements, we simply stated that a “free BBQ lunch” would be provided, but one participant
misinterpreted this to mean something other than hot dogs, sodas, and chips. Future organizers
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should be more explicit in the advertisements about what type of BBQ this entails to clear up any
confusion or misconceptions. In addition to a shortage of food, we also encountered a shortage of
buckets and grabbers. We ran out of these supplies early on, so future organizers should try to
accumulate more of them beforehand and advertise extensively for participants to bring their
own reusable bags/buckets. Clearer, more frequent, advertisement was also needed regarding
reusable gloves. Almost no participants brought their own with which to pick up trash, and we
did not plan to provide any, so many set out on their cleanup frustrated and worried. Some
participants were so upset that we ended up providing them with single use rubber gloves,
although this was wasteful and against our whole mission of environmental sustainability. In
future years, reminding participants to bring their own reusable gloves should constitute a huge
portion of advertisements.
Though the complaints and bumps in the road did cause me a bit of discomfort, my
confidence did not take too much of a hit because the event was wildly successful by other
standards. If sheer numbers are any indicator of impact, both the community and environment
benefitted greatly from Beneath the Surface. With around 375 pounds of garbage collected (from
both the dive and beach cleanups) and around 240 waiver-signed participants (divers, surface
crew, and beach cleaners), each participant gathered an average of 1.6 pounds of garbage. This
means that everyone involved will have encountered a significant amount of rubbish, literally
feeling the weight of human impact on the environment. Participants were led to tactilely assess
environmental harm and then counteract any guilt from potential realizations by removing the
harmful items from the threatened areas. They encountered sea life, which further induced
wonder and feelings of environmental stewardship in their hearts, and collaborated with
members of their community which strengthened these sentiments. Participants, both young and
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old, witnessed the volume of people from all walks of life who came out to celebrate, to learn,
and to clean. With an established status quo for environmental stewardship, it is hard to imagine
many walking away without at least a little bit of increased consciousness regarding the natural
world which supports them.
If this experience has taught me anything, it’s that community is a force to be reckoned
with. If passion is ignited in a community and an idea builds momentum, it is incredible how
much change that community can make. Communicative connections are the building blocks to a
productive and conscious society, and events like Beneath the Surface are a proven avenue for
their cultivation. Change begins in the mind, and with nonintrusive, celebratory events like this,
community members can expect to emerge more cognizant of their role in the bigger picture and
more excited about contributing their efforts to the betterment of the greater good.
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Appendix A: Organization Contacts
The following chart details the list of organizations I contacted for potential booths:
Potential Booth:

Communication Result:

Dani Nicholson with
MB Pelican

Originally said she could not participate because they could not afford
to attend an event without a donation. Taylor thought we could not
afford to pay Dani to come, but then changed her mind. Dani agreed to
attend the event with the pelican for one hour for a donation of $75.

Cara O’brien with
Seabird Protection
Network

Had a time conflict so could not commit.

Carolyn Skinder with
NOAA Marine
Sanctuary

Could not attend and could not find docents to attend so could not
commit.

Natalia with ZooMed

Committed to Taylor before I came on as an intern. Confirmed with
me when I followed up via email.

Meg Crockett with
Pacific Wildlife Care

Could not attend due to time conflicts.

Rachel at Morro
Estuary

Committed via email.

Marine Mammal Center Committed via email.
Friends of Elephant
Seals

Called and left multiple messages. Eventually got through to a
representative would said she would discuss it at her board meeting
and call me after. She never called, so I attempted to follow up
multiple times but got no response so decided to give up trying.

Mark Edwards and
Emailed multiple times, but never got a response.
Chelsea Bottomley with
Exotic Animal Club
Christopher Lim with
Salmon Enhancement

Could not attend due to a time conflict.

Kathy Duncan with
Pacific Wildlife Care

Called multiple times as she kept forgetting to call me back. She was
unsure for a long time whether she would be available that day, but
eventually decided she was unable to attend.

Lindsey with Surfrider

Committed via email.
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Bob Thomas, the Turtle Committed via phone call, but then called back a couple days later and
Guy
said he realized he actually could not attend due to a time conflict.
EcoSLO

Committed via phone call.

Mrs. Chapman with
State Parks

Committed via email.

Coastal Discovery
Center

Committed via email.

Maurice and Jason with
Cal Poly Dive Mask
Simulation

Committed via email.
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Appendix B: Contributor Contacts
The following chart details the list of contributors I contacted:
Potential
Contributor:

Communication Result:

Chuck with Depth
Perceptions

Emailed to see if he could coordinate the divers at the dive cleanup as he
had in past years. He ended up committing via phone call and permitted
me to start sending out his contact information so divers could sign up
with him.

Gary Hail with SLO Contacted about coordinating BBQ. Committed via phone call.
City Fire
Department
A Wish Your Heart
Makes

Contacted in hopes they could send an Ariel performer out to do face
painting for two hours. They said they usually charge $300 for that time,
but would give us a discount and charge us $225. I responded explaining
that we only have $100 to spend on a performer. They agreed to the price
in exchange for a Yelp review.

The Pacifics (band)

Committed via text to donating an hour set.

Trophy Mom
(band)

Committed via text to donating an hour set.

honestly, nothing
(band)

Bryce from The Pacifics spoke to them for me and they committed via
text to donating an hour set as a result.

Panga (band)

Could not commit due to a priority conflict.

Ras Danny and the
Reggae All Star
Band (band)

Could not commit because could not donate time for free. Needed
payment, which we could not provide.
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Appendix C: Sponsor Contacts
The following list contains my communications with potential sponsors:
Potential Sponsor:

Communication Result:

Bill Price (owns a
bunch of businesses
in Avila)

Seemed like a hopeful sponsor. Contacted via phone and email. Could
not commit to sponsorship but did end up donating an item to our raffle.

Kohl’s Cares

Applied online. Donation amount dependent on how many volunteers of
theirs they send to our event.

Rabobank

Emailed, but never responded to me. Central Coast Aquarium Executive
Director Tara Malzone took over communication with Rabobank but
encountered difficulties. She eventually got them to sponsor.

Slime

Emailed, but they were unable to become a sponsor at this time.

Martin Resorts

Emailed. They did not respond to me, but Taylor ended up having more
luck and obtained $500 dollars in sponsorship funds.
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Appendix D: Final Sponsorship Amounts
The following list is the final list of sponsors as a result of Taylor’s efforts:

Sponsor:

Donation Amount:

Martin Resorts

$500

Kohl’s

$1500

Rabobank

$1000

PG&E

$1000

County of SLO

$1400

ZooMed

$750

Richard and Kathy Zacky

$1000

Avila Beach Tourism Alliance

$2000

Avila Beach Community Foundation

$750

Total:

$9900
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Appendix E: Volunteer Contacts
The following list details communication efforts with possible volunteer groups that might want
to attend one or both days of the event:

Potential Volunteers:

Communication Result:

Jason with Cal Poly
Divers

Emailed information about the dive cleanup so he could forward it on
to the Cal Poly diving community. He complied.

PG&E Divers

Emailed with the intention that she could gather divers to participate
in the dive cleanup. She forwarded the email to the divers so they
could contact Chuck (the dive coordinator) to sign up.

Jeremy with California Called to ask if they could send out a volunteer group. Committed to
Conservation Corps
sending out a group of 20 or so volunteers.
Grizzly Youth
Academy

Called to ask if they could send out a volunteer group. Committed to
sending out a group of 50 cadets.

Nicole with the Boy
Scouts

Could not commit to sending out a volunteer group because of a time
conflict.

Random
Divers/Volunteers:
Kathryn Howell
Kelly McColl
John Penvenne (Cal
Poly Professor)
Bridget Benson (Cal
Poly Professor)
Justin Cook
Domenique Banta
Keenan Harris
Anthony Fuller
Shea Carothers
Sarah Smith

Contacted in hopes they would volunteer in either event and/or
forward the information on to relevant parties. Kelly committed to
diving. Kathryn could not due to a time conflict. John and Bridget
forwarded the dive event information on to their students. Justin
committed to volunteering at the aquarium’s booth at the festival.
Domenique, Keenan, and Anthony committed to volunteering in the
surface crew for the dive cleanup. Shea and Sarah originally
committed to helping with the surface crew, but then both backed out
due to time conflicts.
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Appendix F: Raffle Donor Contacts
The following list details conversations with raffle donors:

Potential
Donator:

Communication Result:

SLO Do Co

Donated 4 dozen donuts to dive cleanup

House of Bagels

Donated 3 huge bags of bagels to dive cleanup

Black Horse

Donated box of hot coffee to dive cleanup and gift card to raffle

EcoSLO

Loaned 100 buckets for use in beach cleanup

Yoga Center SLO

Donated gift card for a month of free yoga to raffle

Hula Hut

Donated $25 gift card to raffle

Avila Beach
Grocery

Donated bottle of wine to raffle

TapIt Brewery

Donated gift basket to raffle

Luna Red

Donated gift card to raffle

Natural Cafe

Donated gift certificate to raffle

Kravabowl

Donated 2 gift cards to raffle

Mustang Lanes

Donated Family Bowling Night package (One game + shoe rentals for
four people) to raffle

Central Coast
Surfboards

Donated gift card and hoodie to raffle

Moondoggies

Called and emailed. They seemed interested, but never ended up
responding.

Madonna Inn

Called and emailed, but they are already donating to a later event the
aquarium is throwing, so could not donate to this one as well.

Jamba Juice

Called but never got a response from the owners.

Peet’s Coffee

Had friend who works there speak to manager, but the manager ended up
quitting and I never followed up with the new manager, so this option fell
flat.
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Linnea’s

Spoke in person, but managers only donate to their very specific alliances,
so were unable to donate to our cause.
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Appendix G: Facebook Page Contacts
The following chart shows a list of Facebook pages I contacted and the conservation results:
Facebook Pages:

Communication Result:

SLO New Times

No response

SLO LIFE Magazine

No response

Coastkeeper SLO

No response

Adventure Club SLO

No response

SLO County Parks Volunteers

No response

Avila Beach

Said, “I will definitely pass on the word,”
and posted the event flyer on their
Facebook page.

Earth Day Alliance

No response

KCOY 12 Central Coast News

No response

Citizens’ Climate Lobby- San Luis Obispo

No response

Volunteer SLO

Shared the event and directed me to post
the event to their website as a volunteer
opportunity.

SLO Tribune

Could not post the event on their Facebook,
but directed me to post the event to their
event calendar on their website and said
they would pass the event on to the editors
to consider it for an article.

ShareSLO

Added the event to their events calendar on
their website.

Avila Beach Paddlesports

Posted the event link on their Facebook
page and was excited about a possible
collaboration in the future.

Visit San Luis Obispo

Put the event on their event calendar.

FlyersUp

Directed me to post the event on their
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website so it would then be posted to their
social media feeds.
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Appendix H: Mustang News Article
The following link is to the Mustang News article about the beach cleanup event:
“Senior project brings San Luis Obispo community together”
http://mustangnews.net/senior-project-brings-san-luis-obispo-communitytogether/?utm_content=bufferd9a48&utm_medium=social&utm_source=facebook.com&utm_ca
mpaign=buffer
“The Beneath the Surface Beach Clean-Up event was an event for the whole family. From live
performances to face painting, the clean-up was filled with excitement.
Communications major, Megan Van Hamersveld, put on the event as a part of her senior project,
working as an intern for Central Coast Aquarium.
Cara Benson has more after visiting the event held at Avila Beach.”
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Appendix I: Dive Cleanup Photos
The following are photos from the Beneath the Surface Dive Cleanup:

Figure 1: Group Photo

Figure 1: Diver waiting for his cleanup partner

Figure 2: On the pier with CCA booth and surface crew

Figure 2: Diver waiting for his cleanup partner

Figure 3: Coaxing a baby octopus out of a pipe
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Figure 3: On Harford Pier with the CCA booth and surface crew

Figure 5: Collection of garbage from beneath the pier
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Appendix J: Beach Cleanup Festival Photos
The following are photos from the Beneath the Surface Beach Cleanup Festival:

Figure 6: Panorama of the festival

Figure 7: Garbage and recycling collected

Figure 8: Educational Pelican, Morro, and me
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Figure 9: Children learning how to conduct a rescue at the Marine Mammal Center booth

Figure 10: Ariel, some friends of mine, and me
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Appendix K: Event Flyer

